
Milan, 18 March 2020

Camera Nazionale della Moda Italiana has drawn up a document detailing a number of proposals for 
action in support of the fashion industry, in this particular moment of emergency that the country is 
facing. The document was submitted to the Prime Minister’s office and to the competent ministries, 
with whom CNMI is in constant contact and who have been actively working for weeks for the 
implementation of economic measures to safeguard the country. 

The fashion industry represents our second most important nationwide, Italy is the first luxury fashion 
producer in world and the first fashion producer in Europe. The economic crisis arising from the health 
emergency our country is experiencing will very soon give way to series of unforeseen and unavoidable 
consequences for the Italian fashion industry in the short term. These will undoubtedly impact, at 
least for the rest of 2020, its financial equilibrium, production continuity and employment levels, also 
for small and medium enterprises and realities of artisan excellence. The Italian supply chain, known 
worldwide, is at risk. For this reason we must regard the fashion industry as one of the mostly affected 
by the diffusion of the virus COVID-19, alongside tourism and transportation. 

The decree “Cura-Italia” has incorporated some of the measures suggested by CNMI, our wish is that 
other measures can be accepted in future measures. 
Here the proposals brought forward by CNMI:

• Cuts in fiscal and social security charges to contain labour costs for companies affected by the 
crisis.

• Measures to ease the temporary unilateral reduction of up to 35-40% in working hours for all 
employees on permanent or fixed-term labour contracts. This with the aim of insuring employment 
for all, albeit at a reduced level.

• Funding for a special layoff fund for the most severe cases of corporate crisis.
• Acknowledgment of the situation of force majeure to allow a temporary self-reduction of up to 

50% of rental contract amounts, with suspension of the civil law consequences that this would 
entail (termination of contracts, legal action, court orders, etc.). This measure to be balanced with 
tax cuts for owners of commercial properties (IMU).

• More aid for economic growth (ACE).
• Set up of a guarantee fund to help banks defer mortgage deadlines, freeze interest rates and grant 

or increase credit lines needed to ward off otherwise probable financial crisis.
• Measures to speed up the Public Administration’s payments to companies, in order to introduce 

liquidity directly into the system without going through banks and thus increasing businesses’ 
resilience in the process.

• Suspension of advance tax payments of June and November, which in view of the likely collapse of 
profitability in 2020, would dangerously affect businesses’ financial balance, creating further credit 
payables to the treasury in a moment of difficulty.

• Tax incentives to promote the relocation of production towards the Made in Italy.  
• Doubling of tax deductions for investments in digital marketing to push the only distribution 

channel that might not be overly affected by the emergency.
• Direct aids to the small and medium enterprises, including artisans, in order to allow for a quick 

recovery and avoid demolishing the typical unique texture that characterizes the Made in Italy 
and the industry, at global level, of high-quality products.

CNMI has presented two detailed projects for two particularly important measures: 

• Extension of Patent Box legislation for brands until June 30, 2021. This would enable Italian 



companies, especially luxury, to defend the value of brands Made in Italy. The date of June 30, 
2021 is dictated by OECD rules, under which brands may be included in Patent Box legislation up 
to that date.

• Raising of the percentages currently allowed for research and development tax credit. In 
particular, an increase in the percentage for design costs fixed for our sector from 6% to 12% and 
also, if possible, of the maximum cap from 1.5 million to 3 million euros. Extension of the provision 
- currently envisaged only for 2020 – for at least three years.

CNMI, thanks to the great availability of its associated Brands, is working with the Italian Trade Agency 
(ICE), the Ministry  of  Foreign  Affairs  and  International  Co-operation and the other industry 
associations, on a series of promotion and communication initiatives for the fashion industry, which 
will be implemented in the second half of the year. 

Camera Nazionale della Moda Italiana and its associates are in direct contact with the Italian institutions 
and reaffirm to the Government their willingness to give a real and effective contribution, in this 
moment that call for collaboration and unity. 

Press Contacts

CNMI
Beatrice Rossaro - beatrice.rossaro@cameramoda.it - T. +39 344 0426098

KARLA OTTO
Paola Giannini - paola.giannini@karlaotto.com - T. +39 348 4412815
Adelaide Crippa - adelaide.crippa@karlaotto.com - T. +39 335 7872988


